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BharatBenz: Free Vehicle Check and Sanitization  
· ‘ProCheck’ campaign offers free vehicle health check according to 37-point standard checklist  
· Free cabin sanitization for trucks and interior sanitization for buses 
· Mr. Rajaram Krishnamurthy, Vice President Marketing & Sales and Customer Service, Daimler India Commercial Vehicles: “BharatBenz has always been at the forefront when it comes to supporting customers, especially in times when they require it the most. We were one of the first to extend the service and warranty repairs period during this crisis and now we support them with free vehicle checks and sanitization. We will also provide training for drivers to help them safeguard themselves against infection.”   
  
Chennai – Daimler India Commercial Vehicles (DICV) has announced a free vehicle health check-up and sanitization campaign for its BharatBenz Trucks and Buses. All BharatBenz owners can have their vehicles checked according to a 37-point standard checklist. This will help determine the condition of the truck or bus in the wake of the nationwide lockdown which resulted in many vehicles lying idle for long periods of time. 
To further put customers’ minds at ease, all BharatBenz vehicles coming into workshops for servicing will be sanitized free of cost. For trucks, the cabins will be sanitized, while the whole interior will be sanitized for buses. The campaign is available once per vehicle and runs from May 26 to June 10, 2020 in Karnataka and Kerala. An extension to the rest of India is planned from June 1 to June 16, 2020 (dependent on lockdown restrictions). 
Mr. Rajaram Krishnamurthy, Vice President Marketing & Sales and Customer Service, Daimler India Commercial Vehicles: “BharatBenz has always been at the forefront when it comes to supporting customers, especially in times when they require it the most. We were one of the first to extend the service and warranty repairs period during this crisis and now we support them with free vehicle checks and sanitization. We will also provide training for drivers to help them safeguard themselves against infection.”   

 
During the lockdown period, BharatBenz ensured that over 650 trucks carrying perishable goods received the fastest possible service from dealer partners across the country.  
 
In addition to providing health and hygiene training to drivers, DICV is also conducting online training for retail and wholesale staff on BSVI, parts management and the BharatBenz Proserv customer service app. This will ensure they are ready to provide the best advice and service once local restrictions ease and customers return to their dealerships.  
 
About Daimler India Commercial Vehicles  	   
Daimler India Commercial Vehicles (DICV), a wholly owned subsidiary of Daimler AG, Germany and operating under the umbrella of Daimler Trucks Asia, is a fullfledged commercial vehicle player in the Indian market and the only Daimler entity worldwide with a brand dedicated to its home market: BharatBenz. DICV produces and sells in India above 9 to 55 tons trucks as well as BharatBenz buses, Mercedes-Benz coaches and bus chassis. DICV’s state-of-the-art manufacturing plant at Oragadam near Chennai spreads over 400 acres (160 hectares) including a highly modern test track and is home to the company’s headquarters, R&D and training operations. With one global quality standard, it also produces for Daimler Trucks’ brands of FUSO, Mercedes-Benz and Freightliner. Products and parts are exported to more than 50 markets in the Africa, Asia, Latin America and the Middle East. DICV represents an overall investment of more than INR 5,500 crores.   
About BharatBenz   
  
The BharatBenz brand is tailored for the Indian market and its demanding customer requirements by Daimler AG, the world’s leading CV manufacturer with a global reach. First unveiled in February 2011, the brand was launched in September 2012 with the introduction of its heavy-duty haulage trucks. The portfolio was expanded with the launch of medium-duty haulage trucks (2013), construction & mining trucks and tractors (2014), and buses (2015). The pan Indian BharatBenz sales and service network of more than 235 touchpoints is being continuously expanded. Within eight years after the market launch, BharatBenz has already produced over 100,000 vehicles – an unprecedented ramp-up in the world's toughest commercial vehicle market.  
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